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Resumen

La tesis titulada Comunicacion estratégica y satisfaccion laboral en la Central de
Compras Publicas, Lima — 2023, tiene como objetivo general: Determinar la relacion entre la
Comunicacidn estratégica y satisfaccion laboral en la Central de Compras Publicas, Lima —
2023. Asimismo, como hipdtesis general sostiene que; existe una relacion positiva y
significativa entre la comunicacion estratégica y la satisfaccion laboral en la Central de
Compras Publicas, Lima — 2023. Recurri6 al método cientifico como principal guia de
investigacion, se apoy6 en la técnica de la encuesta y empled el cuestionario como instrumento
de investigacion. La tesis es de enfoque cuantitativo, el tipo de investigacion es basico; de nivel
de investigacion correlacional y de disefio de investigacion no experimental. El resultado es,
que existe una correlacion de 0,689, segun el coeficiente de correlacion de Rho de Spearman.
La conclusion sefiala que se determind la relacion entre la comunicacion estratégica y la

satisfaccion laboral en la Central de Compras Publicas, Lima — 2023.

Palabras claves: Comunicacion estratégica. Satisfaccion laboral.
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Abstract

The thesis titled Strategic Communication and job satisfaction in the Central Public
Procurement, Lima - 2023, has as general objective: Determine the relationship between
strategic Communication and job satisfaction in the Central Public Procurement, Lima - 2023.
Likewise, as a general hypothesis maintains that: There is a positive and significant relationship
between strategic communication and job satisfaction at the Public Procurement Central, Lima
- 2023. It used the scientific method as the main research guide, relied on the survey technique
and used the questionnaire as a research instrument. The thesis has a quantitative approach, the
type of research is basic; The research level is correlational and the research design is non-
experimental. The result is that there is a correlation of 0.689, according to Spearman'’s Rho
correlation coefficient. The conclusion indicates that the relationship between strategic
communication and job satisfaction was determined in the Public Procurement Central, Lima

- 2023.

Keywords: Strategic communication. Work satisfaction.





